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Abstract 

This courtier, falsehood about some animal fat contained in the holy prasadam, 

has been put in public light by its effect on devotees and, to some extent, the 

general public. An in-depth investigation reveals that the viral spread of fake 

news across social media platforms did much to send the entire issue into 

overdrive. This study takes the Tirupati Laddu case as an example to analyze the 

genesis and propagation of fake news, exploring reasoning’s underpinning its 

emergence. Content analysis and social media analytics shall address the study 

on the distribution mechanisms for online disinformation along with an analysis 

of social media's role in diffusing misinformation in terms of impact on cultural 

and religious communities. Also, this study delineates how temple 

administrations, government agencies, and media institutions respond to 

disinformation in seeking to restore public faith. This would provide an insight 

into how to deal with fake news and erudition towards supporting social and 

religious cohesion in the digital age, with emphasis on the need for collaborative 

information distribution and effective fact-checking processes.  

https://www.thevoiceofcreativeresearch.com/index.php/tvcr/index
https://creativecommons.org/licenses/by-nc/4.0/
https://doi.org/10.53032/tvcr/2024.v6n4.08


 

The Voice of Creative Research 

ISSN: 2582-5526 

https://www.thevoiceofcreativeresearch.com/index.php/tvcr/index 

Vol. 6 No. 4 (October, 2024) 

 

59 
 

Keywords: Controversy, Misinformation, Religious, Digital age, Fact-checking  

 

Introduction 

Digital War on Facts: The Spread of Fake News in the Information Age 

Social media is impacting the way information is disseminated-providing a higher leverage for 

knowledge and misinformation. Although Facebook, WhatsApp, and Twitter all provide easier, instant 

access to news, they have become ever more conducive to propaganda and fake news. With 

misinformation tending to gain momentum rapidly, associated consequences on cultural and social 

matters have also risen. An apt example is the Tirupati Laddu controversy-a faux pas where unchecked, 

misguided information engendered public outcry and misinformation alike. While misinformation has 

been a concern among actors in political discourse, it has now intensified Social media, which is 

becoming the preferred stage for pushing politically motivated agenda and lies. The emotional 

characteristic of modern fake news enhances the rate of its spread. Research suggests that emotional 

misinformation is often spread by users, which in turn influences both public opinion and social 

behavior. Fake news spreads faster than actual news, which really alters the public political discussion. 

There are issues verifying facts and restraining the spread of falsehoods because it can be disseminated 

quickly.  

The Tirupati Laddu Story: History and Preparation 

The Tirupati Laddu consecrated brahmin in the Tirumala temple, revered by millions of devotees, 

has taken on its present form only after centuries. According to Dr. V. Thimmappa, head of the 

department of philosophy and Religionists of Sri Venkateswara University, bringing food offerings to 

the deities goes as far back as the time of the Pallava dynasty. Initially, offerings consisted of cooked 

rice and other sweet items before taking on the modern form of laddus. Despite the fact that several 

historical documents, including those authored by Saint Annamacharya, mention about laddus, their 

importance as an offering grew later on as time passed. 

The preparation is being strictly followed in the kitchen of the Temple, popularly known as 

"Potu." The cooking project is authorized under the traditional list of ingredients supplied in the Agama 

Sastra called Dittam. Presently, an estimated 250,000 laddus are prepared at the temple daily. The 

ingredients include an enormous quantity of Bengal gram flour, sugar, ghee, cashew nuts, cardamom, 

sugar candy, and raisins. Around 600 people are engaged in the preparation, and there is some measure 

of industrial involution, which hastens the production process, but the traditional methods were 

retained. In the year 2008, the Tirupati Laddu was conferred a Geographical Indication (GI) tag, as a 

safeguard to establish it against imitations.  

The Tirupati Laddu Controversy: A Cultural Flashpoint 

Controversy regarding the Tirupati Laddu broke out a few years back, when social media rumors 

alleged that the holy offering contained pig fat instead of the traditional ghee. Some people took 

offense at the suggestion, which spun into angry political and religious debates. After the appointment 

of a new TTD president, the controversy escalated in light of the political tussle in Andhra Pradesh. 
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Various political and religious organizations called for autonomy for temples, arguing against the State 

controlling religious institutions.  

Impact of Misinformation and Countermeasures 

Poor publicity campaigns, like the Laddu case, can damage value. The problem started after 

someone posted an untrue story that led to the legal actions, among which was an FIR against Amul for 

false claims about adulterated ghee supplied to the temple. It showed how a false piece of news or a 

flaw in public sentiment. The research suggested that misinformation is doing well in times of emotional 

engagement. Studies indicate that false news spreads faster than verified information, aided in its 

propagation by the algorithmic amplification on social media platforms. This had therefore become a 

serious problem requiring trifold approaches, such as: 

• Generating digital literacy programs so that users can become aware of how to ascertain the 

news sources. 

• Developing the specific fact-checking mechanisms within the social media platforms. 

• Promoting responsible sharing of content and public awareness initiatives. 

• Coming up with a legal means to put controls against the spread of misinformation news. 

The Tirupati Laddu fiasco is another exciting case study in the role misinformation plays on 

shaping public perception. While digital media has been evolving, the challenge of tackling fake news 

continues to thrive amongst the great unparsed, requiring measures that put them on guard for the 

dignity of truth and authenticity in the digital age.  

Research Methodology 

This study utilizes qualitative research techniques to approximate the spread and influence of 

certain misinformation regarding the Tirupati Laddu controversy. The methodology is centered on 

content analysis and social media analysis to embody the systematic understanding of how fake news 

propagates and influences others.  

Content Analysis 

A representative sample of viral posts from social media, news articles, and fact-checks related 

to the controversy has been collected. The selection of the sample was drawn based on engagement 

levels, virality and relevance to the controversy. The content is classified based on sentiment positive, 

neutral, or negative and is assessed for misinformation indicating whether something is true, partly 

true, or false. A coding framework will help identify key themes and misinformation patterns from 

platforms like Twitter, Facebook, WhatsApp, and YouTube. 

Social Media Analysis 

To assess the spread and impact of misinformation, engagement metrics such as shares, likes, 

and comments on various posts connected to the discourse are being tracked. Hashtags like 

#TirupatiLaddu, #PrasadamScam and #FakeNewsAlertare monitored for assessing the trends of 

discussion. The spread of misinformation is analyzed based on the frequency of posts, sharing interval 

among platforms, and the amplification within user influence circles. Additionally, a network analysis 

adds value to the study by helping identify important players in the misinformation cycle. This research 
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provides the quality of a rigorous empirical study, with details of collection methods, coding 

procedures, and analysis, of the functions of social media forming public discourse.  

Theoretical Framework 

The agenda-setting theory states the media do not analyze or dictate to others how to think but 

tell them what to think about. That makes the media act as a key agenda-forger, putting certain issues 

on the public agenda while sidelining others. The Tirupati Laddu controversy escalated due to electronic 

amplification through social media and regular media coverage that created lots of public awareness. 

The viral spread of misinformation dominated discussions on social media, partly thanks to the way 

algorithms prioritized viral, emotionally charged content over other facts. Besides, some politically 

motivated actors and the media themselves manipulated public perception by ensuring that the 

controversy had an ever-present place on the news agenda. This analysis will evaluate how news 

coverage and social media debates contributed toward public concern regarding the alleged 

contamination of Tirupati Laddu. Based on engagement rates and trending hashtags, the research aims 

to find out which aspects of the controversy attracted the most attention. The role of political actors 

and influencers in hijacking the public agenda using misinformation will also be examined.  

Data Analysis 

1. Kerala Congress’s Satirical Take on the Tirupati Laddu Controversy 

Recently, this Kerala Congress mocked the Tirupati Laddu fiasco and the associated viral Twitter 

rage with the catchphrase "One Nation, One Mom." Their tweets comically illustrated mothers alerting 

their households about laddus' safety, only to have their appeals dismissed as overreactions concerning 

hygiene. But the matter took a serious turn after lab tests showed the ghee used in the laddus contained 

animal fats including beef and fish oil. A wave of outrage from the public and political leaders followed; 

even BJP leaders called for a Central Bureau of Investigation into the matter.  

 

 

 

 

One viral post read: 

"For 2-3 years, the mother would feel unwell after tasting the laddu and would warn her family not to 

eat too much of it. They dismissed her concerns as typical overreactions about hygiene. However, now 

they wonder if she had sensed something was truly wrong with the laddu." 
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Fig 1: The viral tweets, which appeared to replicate each other, all claimed to recount a personal 

family experience with the Tirupati Laddu. 
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The tweet caught traction, buoyed by hashtags like #TirupatiLaddu, #PrasadControversy, and 

#OneNationOneMom. Initially, the satirical comments from the Kerala Congress were taken as 

humorous in nature regarding hygiene-related issues. Yet, with serious allegations surfacing, the debate 

morphed into a much more serious and contentious matter.  (TOI News Desk, 2024) 

2. Amul’s Battle against Misinformation 

India's largest dairy company, Amul, was embroiled in controversy after social media users mistakenly 

implicated it in the supposed adulteration of ghee in the Tirupati Laddu. The misinformation spread like 

wildfire, alleging that Amul had given tainted ghee that had animal fats such as cow fat and pig fat. The 

baseless charges incited rage among religious devotees, who considered such adulteration an affront 

to religious observance.  

Fig 2: A false tweet linking Amul to the Tirupati Laddu controversy. 

Disinformation and Legal Action 

The Gujarat Cooperative Milk Marketing Federation (GCMMF), which markets Amul products, 

immediately filed a First Information Report (FIR) against some social media user propagating false 

claims. Amul stated it has never supplied ghee to the Tirumala Tirupati Devasthanams (TTD) and 

initiated legal action against all those propagating misinformation. Scandalous stories suggested that it 

was supplying low-grade ghee. This grain-of-reply was hijacked, subsequently: the real supplier of the 

adulterated ghee was AR Dairy from Tamil Nadu. Amemnioned on the non-edited social media, this 

approach outlined the serious detrimental impact viral fake news thus wielded.  

Brand Integrity and Crisis Management 

The company, which enjoys a reputation for giving some of the best witty and quick responses 

on social media, took a different approach during this controversy, with an aim to be serious and 

transparent. The brand reaffirmed its quality commitment and denounced the misinformation that hurt 

its reputation. This example shows how fake news, when combined with religious sentiments, can 

escalate quickly and highly impact businesses, communities, and public trust. (Singh, 2024) 

https://www.thevoiceofcreativeresearch.com/index.php/tvcr/index


 

The Voice of Creative Research 

ISSN: 2582-5526 

https://www.thevoiceofcreativeresearch.com/index.php/tvcr/index 

Vol. 6 No. 4 (October, 2024) 

 

64 
 

3. Political and Religious Implications: Chandrababu Naidu’s Controversial Allegations 

Former Chief Minister of Andhra Pradesh Chandrababu Naidu further stirred the controversy by 

alleging that the holy Tirupati Laddu was made of animal fats, such as pork and beef oil. His remarks 

attracted widespread ire from religious leaders and political opponents, who found his comments 

reckless and unfounded.  

A widely shared tweet summarized the controversy: 

"Chandrababu Naidu's reckless allegations of animal fat in Tirupati Laddu have been shown false 

following tests. Religious leaders and political opponents denounced baseless claims and warned of the 

harm caused by misinformation. #TirupatiLaddu #ReligiousIntegrity #Misinformation."  

Testing and Rebuttals 

After Naidu's allegations were made, external laboratory tests verified the ingredients used in 

laddu. These results authenticated that animal fats were not present and the TTD authorities strongly 

rejected the allegations. Religious leaders condemned Naidu for his inflammatory and disrespectful 

statements about Hindu traditions. 

Popular Summation of Political Wrangling 

Naidu's statement was more widely read as part of a political pandering to smear the ruling 

YSRCP led by Jagan Mohan Reddy. However, the allegations boomeranged as opposition parties and 

clergymen condemned him for heightening communal tensions. This incident pulled back the veil on 

political discourses being manipulated by misinformation, deepening the process of social and religious 

divides.  

The Tirupati Laddu controversy presents what is possible in the realm of misinformation during 

the digital age. Misinformation rides high into the sky of the digital world and spreads like wildfire, 

oftentimes faster than fact-checking efforts. As a consequence, public perception became distorted. 

Some of the major impacts would include: 

• Panic and Religious Fury: Devotees were extremely irked by the thought that a sacred offering 

was contaminated; protests and boycotts ensued. 

• Corporate Damage: An attack on Amul would be an apt example; while it did not connect with 

the whole controversy, the existence of misinformation to the detriment of a business cannot 

be overlooked. 

• Political Manipulation: Political battles have leveled threats with fake news claims raising 

communal tension, further eroding reasoned discourse. 

• Difficulty Level for the Administration: Despite TTD administration refuting the allegations, its 

coming too late to the party dulled their impact, thus making damage control difficult. 

• This case is a great reminder of the need for responsible journalism, digital literacy, and timely 

fact-checking to contain information disseminated about very sensitive matters such as 

religion, business, and politics.  
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Conclusion 

The Need for Stronger Digital Literacy and Fact-Checking 

The case of the Tirupati Laddu serves as a quintessential instance of misinformation in undermining 

religious harmony and disrupting social order. To address the scourge of fake news, especially in 

culturally sensitive situations, social media companies must maximize their algorithms to detect and 

act upon misinformation with all seriousness. Furthermore, awareness-raising campaigns help citizens 

nurture responsible sharing of information that can dampen sensational news. Quick legal and 

institutional mechanisms such as those exemplified by Amul's response can provide a great disincentive 

to fight against misinformation campaigns. Beyond this, proactive engagement from religious 

institutions and governments is also essential as investment in early response mechanisms could assist 

in arresting the spread of alternative narratives. The Tirupati Laddu case points to the need for 

information verification before passing on, especially when it relates to religious sentiments. Also, social 

media users must accept the responsibility of preserving the truth and between misinformation from 

cascading into related dangers. 
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